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Accomplishment Description: 

Center Lane Internal Outreach/Partnerships 
 
The Center has added a cooperative education experience for students from other 
departments, such as Graphic Arts, to work various positions in administration and 
sales/marketing.  This cooperative education experience proved very successful this 
year as Graphic Arts students gave attention to the Center’s branding for professional 
consistency.  The Center’s branding has now been streamlined on all marketing 
materials -  from hand-drawn Center-imaged gift certificates and seasonal menus to 
notepads and staff business cards, the Center’s branding now has notable “customer 
touch” visibility on campus and in the community.    

Strategic Direction 

• Create a diverse and inclusive learning college: develop institutional capacity to 
respond effectively and respectfully to students, staff, and community members 
of all cultures, languages, classes, races, genders, ethnic backgrounds, 
religions, sexual orientations, and abilities.  

• Achieve and sustain fiscal stability.  
• Build organizational capacity and systems to support student success and 

effective operations. 

Learning Plan Goals 

• Support connected learning through inter-disciplinary and collaborative learning 
strategies.  

• Facilitate more integrated and connected educational opportunities.  
• Create innovative, flexible and collaborative programs that are responsive to 

current and emerging needs of students and employers. 

Student Affairs Plan Goals 

• Create a Welcoming, Inclusive, and Responsive Environment.  
• Enhance the Lane workforce to best promote student success.  
• Ensure success-oriented systems and experiences. 

College Council Priorities 

• 4.1 Responding to unit plans/council plans: Innovation 
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