
Arts 2009-10 

Accomplishment Description: 

College Representation in the Community 

Dean Represented College and Division of the Arts at Oregon Arts Congress, Salem, 
Oregon Arts Summit Portland, Oregon Arts Arts Education Association, Portland, 
International Media Arts Association, Boston, Association of Educators in Journalism 
and Mass Communication, St. Louis. 

Dean represented College and Division on Boards of: Jordan Schnitzer Museum of Art , 
Mayor's Cultural Policy Review Committee, Arts and business Alliance of Eugene, 
Eugene Public Arts Committee,  ArtsWork in Education,  Oregon Alliance for Arts 
Education. 

Dean Partnered with: The Oregon Cultural Trust, The Oregon Arts Commission, The 
Downtown Initiative for the Visual Arts, The UO Library Special Collections, The UO 
Schools of Art and of Journalism and Communications, Lane County Public School 
Districts 4J, South Lane, Springfield and Bethel, The  Regional Arts and Culture 
Council, Portland, The Right Brain Initiative, Portland, The Pacific Northwest College of 
Art, Portland Community College, Portland State University.   

Strategic Direction 

• Promote professional growth and provide increased development opportunities 
for staff both within and outside the College.  

• Build organizational capacity and systems to support student success and 
effective operations.  

• Position Lane as a vital community partner by empowering a learning workforce 
in a changing economy.  

• Foster the personal, professional, and intellectual growth of learners by providing 
exemplary and innovative teaching and learning experiences and student 
support services.  

Learning Plan Goals 

• Support connected learning through inter-disciplinary and collaborative learning 
strategies.  

• Enhance student success and retention  
• Increase support for innovation in instruction.  

Student Affairs Plan Goals 

• Develop policies and practices to increase student persistence.  
• Enhance Recruitment Efforts.  



• Develop a campus-wide, coordinated, and targeted marketing strategy to 
enhance enrollment and image in the community.  

• Strengthen relationships with high schools, transfer institutions, community 
partners, and employers to enhance the student's preparation for and success in 
college, career, civic engagement, and community involvement.  

College Council Priorities 

• 4.1 Responding to unit plans/council plans: Innovation  
• 1.c. Enrollment Management: Workforce Development  
• 1.b. Enrollment Management: Recruitment and Retention  
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